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List of (28) Broadcast Multicast Television Networks Included in Supplementary Analysis

KGWDT?2
KHOUDT2
KSTPDT2
WDSCDT2
WNYEDT2
WPBTDT2
WPMTDTS3
WRTVDT2
WIVFDT2
WUFTDT?2
WVITDT2
KBDIDT3
KBTCDT2
KUENDT?2
WDSCDT3
WHTJDT3
WNEODT3
WNVC
WNVCDT
WNVCDT2
WNVCDT4
WNVCDT5
WNVTDT
WNVTDT2
WNVTDT4
WNVTDT5
WNVTDT6
WNVTDT7

(TMS Channel Call Signs)
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were previously unfamiliar to the subscriber, this can in turn benefit advertisers on those networks

and increase the advertising value realized by both the networks and cable operators.

14. Finally, in my experience it is common knowledge within the industry that some
programming networks recognize the value of channel position and actively encourage placement
next to other networks in the same genre, other networks that they own, extremely popular
networks and/or some combination of these. As a very basic example, these considerations (for
both operators and programmers) are why it is very common to find ESPN and ESPN2 located
next to each other in a channel lineup. Based on my experience as outlined above, I was not at all
surprised that Professor Gregory Crawford concluded that the statistical probability of news channel
groupings like those found on a large majority of Comcast systems occurring by random chance is
infinitesimal. Rather, it is clear to me (regardless of any statistical analysis) that these groupings were

assembled and have been maintained with a clear purpose.
II. The Potential Number and Composition of News Neighborhoods

15: Comcast asserts that having more than one news neighborhood is “fundamentally at
odds with the concept of neighborhooding.”” In addition, Comcast’s expert Mr. Egan concludes
that “a truly effective news neighborhood might well require inclusion of two-thirds (66%) or more

of the news channels.”® I disagree with both of these assertions, for the reasons discussed below.

16. First, it is perfectly reasonable for an MVPD to design multiple neighborhoods
featuring channels that fit within a broadly-defined genre such as news. This could occur because

the MVPD seeks to segment the genre into two or more “sub-genres.” For example, sub-genres

* Comcast Answer at § 62.

¢ Egan Declaration at § 13.
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JAMES M. TRAUTMAN Bortz Media & Sports Group, Inc.
Managing Director and Principal 4582 S. Ulster St., Suite 1340
Denver, Colorado 80237

303-893-9903 (Direct)

trautman(@bortz.com

EXPERIENCE:
Managing Director and Principal, Bortz Media & Sports Group, Inc. (1988 to Present)
0 Leads media/entertainment practice for analytically-based consulting firm.
o Expertise is concentrated in applied economic, market and competitive analysis —
focusing on programming and programming networks; analysis of industry, company and
product/service economics; evaluation of trends in media/entertainment market

evolution; market forecasting/demand assessment; and market research.

o Extensive consulting history for a wide range of major media organizations is combined
with considerable experience in expert testimony and litigation support.

Additional detail on primary areas of expertise includes:

Expert Testimony/Litigation Support

Has provided comprehensive analysis and expert testimony for multiple law firm clients
including Arnold & Porter; Winston & Strawn; Manatt, Phelps & Phillips; Snell & Wilmer;
Davis Wright Tremaine; Holme, Roberts & Owen; Dow, Lohnes & Albertson and Baird Holm.
Support and testimony has encompassed assessment of programming and programming
networks; valuation of media assets and properties; economic and market analysis of media
industries, technologies and planned business ventures; analysis of industry and firm-level
business practices and strategies; and design/execution of market research. Examples include:

0 United States Copyright Office. On an ongoing basis over the past 20 years, has
developed and provided comprehensive expert analysis and testimony in numerous
adversarial proceedings before the U.S. Copyright Royalty Board (and its
predecessors), primarily addressing the allocation of more than $200 million in
annual copyright royalties among the owners of selected television programming.
During this period, my analysis and testimony has contributed to a threefold increase
in the share of annual copyright royalties allocated to my primary client. Specific
elements of the analysis and testimony have included the following:

v" Testimony addressing the relative market value to the cable and satellite
television industries of various television programming types.

v' Testimony addressing the factors that influence the programming carriage
decisions of cable operators and satellite distributors, including detailed









